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Concept / General
Intentions

e Small businesses

* Younger generation

— “Wine consumption has increased in the 30-49
year old age group and the 50 and over age
group, while consumption by the under 30 age
group has remained flat, primarily due to
Increased marketing efforts of spirits
manufacturers.”

— Logo/label - fresh, new and visually appealing



Formal concerns

* Availability of scholarly research

* Researching, identifying, and applying any
U.S. laws and regulations regarding wine
labels

* Obtaining & removing labels from wine
bottles

* Sizing and attaching the labels

* A brand name that was noteworthy



Style... Audience

* Moving towards modern wine labels...

— A look at the history of the wine label shows a
move from more traditional, uniform, simple (in
design), labels to wine labels that are more
artistically varied (in brand name, design, shape of
bottle, position of label, etc.).

— Research move from a formal to informal
(changing age, changing audience ; the style is
changing because the consumer is changing)

— My goal - Reaching the younger generation



Logo -- Creating my
‘Brand’

“Front labels are the first line of communication to
attract the consumer; therefore it is extremely
Important that characteristics appearing on the label
are visually attractive and easy to read in order to
stand out from the large number of competing bottles
available on the retail shelf. Front labels can provide
key recognition factors through their shape, color and
position as well as the information offered” (Barber,
Ismail, & Taylor, 2007, p. 76).

e Font
e Bird



Front Label

e Easy to read

* Modern

e Fun

* Inviting

 Historically, tradition trumped artistic freedom

- Standardized
- Uninteresting
- Unimaginative



SKwiRAZ
Sonoma Valley
2012

13% alcohol by volume




Back Label

* Government regulations
- Regional fact
- TTB warning (implemented in late 20th century)

* Description & Pairing

- Fresh flavors of plums and cherries. Enjoy Urban Vines Merlot alone
or paired with poultry, red meat, pork, or your favorite pasta.



Woe have searched the United Statesto create a
collection of authentic, great tasting wines,with
layers of flavor,

Fresh flavorsofplums and cherries.Enjoy Urban
Vines Merlotalone or paired with poultry,red m gat,
pork,oryour favorite pasta.
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The Law behind the Label

Wine labels from a
legal/legislative/logistical standpoint

* TTB (Alcohol and Tobacco Tax and Trade Bureau)
* United States regulations regarding wine labels

— Alcohol content (... +/- 1%)

— Brand name

— Class...

— Grape varietal

— Appellation of origin

— Net contents
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United States Depardrmert of the Treasuny
Bureau of Alcohol, Tobacoo, and Fireamns

MINIMUM REQUIREMENTS

b\ /0 BRAND identification
S N CLASS, TYPE, or DESIGNATION
A /@ LOCATION where hottled

@ ALCOHOL content by volume
or within range for type

& NET VOLUME of contents

may be molded into glass
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