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CHAPTER I
THE PROBLEM AND METHOD OF PROCEDURE
Hundreds, yes, even thousands of yea.rs ago there must
have been men who, seeing a bird wing its way across the sky,
had an idea that man might some day sail off through the
clouds to distant horizons.

There also must have been minds

that envisioned the time when man's voice could be projected
through space, when the elements would work for man, not
control him.
As we in this twentieth century sit by our firesides,
we hear a voioe, hundreds of miles distant, telling us of
the skyward journey of a gia.nt clipper ship; man's voice,
man's bird, linkers of continents --- man's dream ~ true!
Radio --- the modern miracle --- is a. rea.lity now.
No longer must we live in little worlds bounded by the distance the eye can see and the ear can hea.r; no longer must
our only escape be excursions into the realm of make-believe.
As close to us as the dia.l of our radio is romance

the

ca.ll of fa.r-away countries, the beauty of familiar cle.ssics,the excitement of modern life.

Radio spa.ns the world, bring-

ing all of its glory to even the humblest home.

Radio

the modern miracle!
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2
I.

STATEMENT OF PROBLEM

Radio broadcasting is an art and radio listening
be an important educational experience.

~

Radio has become

not only a major industry but also a major social force.
Therefore, it is the educational function of radio that
must, in the end, be dominant, .for radio possesses the
greatest potentiality existing in the world toda.y for ma.ss
enlightenment.

Such an educational function will see the

union of information, culture, and entertainment blend into
the perfect service for the public at large.

This Utopian

time, however, must come builded upon a firm foundation

_

an increasingly better program service based on an everimproving standard of listener ta.stes.
liThe rich man with all his wealth cannot buy for
hims~lf

radio. ,,1

what the poor man gets free through the medium of
What, then, £!ill. such a medium mean to man?

Ul ti-

mate in concern --- ~ is its pla.ce in future civiliza.tion?
Immediate in concern --- where is its place in modern
civilization? .
It is the purpose of this study to determine the outof-school radio listening habits of the sohool ohildren of
the city of Terre Haute, Indiana.

These data will be further

interpreted by means of oomparisons with the out-of-sohool

lDavid Sarnoff, Publicity Placard, Released by Radio
Corporation of America, 1939.
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listening habits of Vigo County school children and with'the
standard listening tastes of the nation as a whole.
I I.

METHOD OF PROCEDURE

In this study information concerning out-of-school
radio listening habits only were sought from the school children of the Terre Haute city schools and of the Vigo County
schools.
A two-page questionnaire, "The Radio Round-Up," was
prepared.

The first page contained materia.l designed to

determine eight points:

(1) the number of school children

who live in radio homes, (2) the amount of time spent each
day by pupils listening to a radio, (3) the place in which
they usuB.lly hear the radio, (4) the type or types of radio
programs school children prefer, (5) the extent to which
pupils choose the programs to which they listen, (6) the
activities engaged in while hearing the broadcasts, (7) the
favorite radio stars of school children, and (8) the preferred radio stations of youth in this particular territory.
The second page of "The Radio Round-Up" conta,ined a list of
fifty-three radio programs and gave the pupil an opportunity
to check the programs to which he was a regular listener.
This list of programs was obtained from an analysis of the
broadcasting schedules of radio stations received in the
area over which the survey extended.

The data covered by

the questionnaire are of such nature that they may be more

4

widely interpreted than the mere answers to the questions
might, on the surfa.ce, suggest.
In the city of Terre Haute the research was carried
on in twelve elementary and secondary schools.

These schools

were selected by the city superintendent in such a manner
as to get a sampling of pupils .in all sections of the city.
From grades three through twelve, seven hundred thirty-five
questionnaires were returned and analyzed.
In each of the twelve townships of Vigo County a
school

WB.S

selected in which to carryon similar reses.rch.

Schools were selected in which the enrollment was large
enough to allow for adequate sampling within each school.
Eight hundred seventy questionnaires from grades three
through twelve were returned and analyzed.
From releases by national broadcasting companies and
agencies engaged in nation-wide surveys made over the same
period this particular study covers, comparisons will be
made among Terre Haute city school children, Vigo County
pupils, and the nation at large.
The data in this research will be presented in the
forms of circle graphs and tables, since in those forms
they may be more easily interpreted.

5

CHAPTER II
TERRE HAUTE CITY SCHOOL CHILDREN

Probably no fact or condition is more fundamental to
an 8,dequate evaluation of a survey than the representativeness of its sample.

In this study, it was not considered

necessary to survey 100 per cent of the school children of
Terre Haute.

The city superintendent of the schools selec-

ted grades which he considered ,typical of all the youth of
the city in which to carr,y on the research.

The samplings

were taken, and the results reves.led by the study are presented in the following pages.
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I.

RADIO HOMES

The study first concerned itself with radio homes.
The extent to which Terre Haute school children live in
homes where there are radios is indicated by Figure 1.

Figure 1
Radio Homes of Terre Haute School Children
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II.

WHERE RADIO IS HEARD

An important item in the consideration of the outof-school radio listening habits of children is the location
of the radios to which they listen most often.

Terre Haute

pupils spend most of their listening hours in their own
homes, but the complete picture is shown in the following
graph.

Figure 2
Where Terre Haute School Children Hear Radios
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III.

EXTENT TO WmCH PUPILS CHOOSE THEIR PROGRAMS .

With the radio a family possession, any study concerning itself with radio listening must, of necessity, consider the extent to whioh anyone individual in the family,
especially the ohild, seleots the programs to which he
listens.

The results of the Terre Haute survey are shown

in Figure 3.

Figure 3
Extent to Whioh Terre Haute School Children
Choose the Programs to Which They Listen
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IV. FAVORITE TYPE PROGRAM
An important indication of the level of listener

tastes is the favorite type programs of the radio audience.
To determine these favorite types among Terre Haute school
children, a classification of radio programs broadcast
during out-of-school hours

wa~

made.

This classification

resulted in twelve types of progra,ms.

Pupils were asked

to weigh the twelve types, according to their own preferences, with numbers from one to twelve.

During compila.tion,

a rank of one given to a program type by a pupil awarded
it twelve points; a rank of two, eleven points; rank three,
ten points; and on to ra,nk 12 which counted one point.

The

program type receiving the highest number of points was
therefore the fa,vorite type of the pupils.
uation was thus possible.

A weighted eval-

The resulting data, will be inter-

preted in two ways --- first, as to the first choices of
the fa.vori te program types of the school children, and
second, as to the weighted choices of their favorite types.
Thus, a complete picture of program preferences 1s available.

10

Table l'
FIRST CHOICES OF FAVORITE TYPE PROGRAMS

Percentages
Of Responses

Program Types
Comedy •••••••••••••••••••••••••••

Play s .•••••••••••••••••••••••••••

Dance Music •••••••••••••••••••••• 1
Story Hours •••••••••••••••••••••• '
Variety •••••••••••••••••••••••••• 1
Question-Answer •••••••••••••••••• '
Hill-Billy Music •••••••• '••••••••• '
Singing •••••••••••••••••••••••••• 1
News Reports ••••••••••••••••••••• '
Classical Music •••••••••••••••••• '
Religious •••••••••••••••••••••••• '
Talks •••••••••..••••••••••••••••• ,'

,

23.17
20.57
16.64
7.31
6.63
5.86
5.39
4.61
3.48
3.03
2.69
.62

TB.ble 2
WEIGHTED CHOICES OF FAVORITE TYPE PROGRAMS

Percentages
Of Responses

Program Types
Comedy •••••••••••••••••••••••••••
Plays •••••••••••..••••••••••••••• '

Dance Music •••••••••••••••••••••• '
Question-Answer •••••••••••••••••• '
Variety •••••••••••••••••••••••••• '
News Reports ••••••••••••••••••••• '
Story Hours •••••••••••••••••••••• '
Singing •••••••••••••••••••••••••• 1
Hill-Billy
Music ••••••••••••••••• '
.
ClB.ssicel Music ••••••••••••••••••
Religious •••••••••••••••••••••••• '
Talks •••••••••••••••••••••••••••• '

,

15.03
12.93
10.52
9.34
9 •.15
8.14
7.83
7.60
7.27
4.91
3.99
3.29
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V.

LISTENING ACTIVITIES

Radio listening is an individual experience, ind1vidua.l because of its verJr nature.

These experiences

collectively, however, show much to persons interested in
listener guidance.

The listening activities of Terre

Haute sohool children are shown in the following table.
Table 3

Percentages
Of Responses

Listening Activities
I

Sit qUietly and listen ••••••••••• '
Sing, play, or dance to music •••• '
Talk with others ••••••••••••••••• '
Enter radio contests ••••••••••••• '
Study •••••••••••••••••••••••••••• I
Play games ••••••••••••••••••••••• '
Res.d •••••••••••••••••••••••••

0

•••

Work •••••••••••••••••••••••••••••
No Response • • • • • • • • • • • • • • • • • • • • • •

VI.

'

,
,
,
I

41.42
22.22
10.13
9.88
8.82
5.14
1.30
.39

.70

FAVORITE STATIONS

Important to the study of radio listening habits are'
the favorite stations of those persons who make up the radio
pUblic.
audience.

School children are an integral part of that
Table 4 ia a tabulated picture of ata.tiona pre-

ferred b1 the pupils living in the area over which this
study extended.
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Table 4

,
,
Location
,
, Cincinnati, Ohio
,
Haute, Ind.
, Terre
Chicago,
Il~inois
, Chicago, Illinois
, Chicago, Illinois
, Louisville, Ky.
i

Station

I

WLW

WBOW
WLS
WGN
WMAQ
WHAS
WENR
WDZ
Other

,
t
I

Percentages
Of Responses

I
I

,
,
,
, Chicago, Illinois ,,
, Tuscola, Il~inols
,
,
, --------- ,
I

30.30
20.82
16.90
10.72
8.52
5 0 36
4.67
1.23
1.48

I

I

I

I

VII.

FAVORITE RADIO STARS

Pupils were asked to name five of their favorite
radio stars.

These, when tabulated, resulted in a list

of forty preferential artists.

Both looal and network

performers were inoluded in the group.

Table 5 presents

the picture of the favorite radio stars of the school
ohildren of Terre Haute.
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Table 5

-------------------...

---~--------

..,----... ---.--.---,.-..-.-----.........
,
I

Radio Stars

,

,

Jack Benny ••••••••••••••••••••••
Edgar Bergen ••••••••••••••••••••
Bing Crosby •••••••••••••••••••••
Kay Kyser ••••••••••••••••
Fannie Brice ••••••••••••••••••••
Fibber McGee ••••••••••••••••••••
Don Ameche ••••••••••••••••••••••
Jack Armstrong ••••••••••••••••••
Lone Ranger ••••••••••••• ~ •••••••
Rudy Vallee •••••••••••••••••••••
Fred Allen ••••••••••••••••••••••
Dick Tracy ••••••••••••••••••••••
Bob Burns •••••••••••••••••••••••
Tommy Riggs •••••••••••••••••••••
Nelson Eddy •••••••••••••••••••••
Tom Mix •••••••••••••••••••••••••
Don Winslow •••••••••••••••••••••
Burns and Allen ••••••••••••••••••
Joe Penner ••••••••••••••••••••••
Benny Goodman •••••••••••••••••••
Little Orphan Annie •••••••••••••
Lowell Thomas •••••••••••••••••••
Si and Ezra •••••••••••••••••••••
Eddie Cantor ••••••••••••••••••••
Tyrone Power ••••••••••••••••••••
Bob Hope ••••••••••••••••••••••••
Al Pierce •••••••••••••••••••••••
Dorothy Lamour ••••••••••••••••••
Uncle Ezra ••••••••••••••••••••••
Tommy Do~sey ••••••••••••••••••••
Kenny Bak~r •••••••••••••••••••••
Charles Boyer •••••••••••••••••••
Lula Belle and Scotty •••••••••••
Philips H. Lord •••••••••••••••••
Orson Wells •••••••••••••••••••••
Artie Shaw ••••••••••••••••••••••
LJukke
ao Wcalton
romwe ll•••••••••••••••••••••
•••••••••••••••••••
Blue Barron •••••••••••••••••••••
Guy Lombardo ••••••••••••••••••••

0.......

'
'
'
I
I
I

'
'
'
'
I

'
'
'
I

'
'
'
'
I

'
'
'
I
I

'
I
I
I
I
I

'
I
I
I

,,
",
,
I

,
I

*Number of Pupils Reporting--735

Frequency
Of Response*'
462
265
183
149
148
113
106
98
98
92
83
82
74
62
59
52
47
44
41
41
36
36

35
32
32

30
29
25
24
24
20
17
16
16
11
8
8
5

4
3
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These data have been classified in another manner
by type.

That is, each radio personality was classified as

appearing in a certain capacity on radio programs.

The

favorite types of radio stars are shown in Figure 4.

Figure 4
Fe.vori te Type s of Radio Stars
VIII.

FAVORITE RADIO PROGRAMS

The radio industry of today places much emphasis
upon programming.

Audience response to these efforts is

attested by the tremendous popularity of leading programs.
Terre Haute school children have their favorites to which
they are regular listeners.
6.

These are presented in Table

15

Ta.ble 6
r
I

Re.dio Programs

I
I

Frequency
Of Response*

_ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _- ; , ; - - -

Chase and Sanborn •••••••••••••••
Jello Program •••••••••••••••••••
Town Hall Tonight ••••••••••• ~ •••
Johnson's W~ Program •••••••••••
Kre.ft Music Hall ••••••••••••••••
Good News of 1939 •••••••••••••••
Kay Kyser's Kollege •••••••••••••
Death Valley Days ••••••••••• ~ •••
Burns and Allen Program •••••••••
What's MY Name? •••••••••••••••••
The Hit Parade ••••••••••••••••••
The Lone Ranger •••••••••••••••••
Amos 'n' Andy •••••••••••••••••••
Jack Armstrong ••••••••••••••••••
The Quaker Party ••••••••••••••••
National Barn Dance •••••••••••••
Gang Busters ••••••••••••••••••••
Hollywood Playhouse •••••••••••••
Benny Goodman Camel Caravan •••••
Rudy Va,llee Variety Hour ••••••••
Don Winslow of the Na.vy •••••••••
Walter Winchell •••••••••••••••••
Uncle Ezra's Program ••••••••••••
Dick Tracy ••••••••••••••••••••• 0
8i and Ezra •••••••••••••••••
Eddie Cantor's Camel Caravan ••••
Lowell Thomas's Sonoco News •••••
Holsum's Man On The Street ••••••
Joe Penner's Program ••••••••••••
Little Orphan Annie •••••••••••••
One Man's Family ••••••••••••••••
Jimmy Fiddler's Hollywood Gossip
Tom Mix's Straight Shooters •••••
Al Pierce's Gang ••••••••••••••••
Lux Radio Theater •••••••••••••••
Kaltenmeyer's Kindergarten ••••••
Lady Esther Serenade ••••••••••••
Half In' Half Program •••••••••••
Hour of Charm •••••••••••••••••••
0 •••

•

*Number of Pupils Reporting--735

I

I
I
I

I
I

'
'
'
'
'
'
'
'
'
'
'
'
I

'
'
'
'
'
'

'
'
'
'
'
'
,
'
'
'
'
'
'
'

,
,

0_ _
•

580
580
493
450
413
412
398
373
363
343
342
338
336
336
332
327
309
299
295
295

274
273
271
268
260
252
252
251

247
240
239
220

217
199
166
157

142
137
112

_
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The favorite radio programs of Terre Haute school
children may be shown in an even more revealing manner.
These broadcasts fall into nine main classifications or
types.

This interpretation of the data is given in the

following graph.

Figure 5
Favorite Type Programs of Terre Haute School Children

IX.

LISTENING TIME

One more phase of the out-of-school radio listening
habits of Terre Haute school children remains to be presented.

This phase --- how much time is spent by these

pUpils in listening to radio?

The survey reveals that the·

average listening time of the students of Terre Haute,
grades three tbrou'gh twelve, is 2 hour's and 24 minutes.

CHAPTER III
VIGO COUNTY SCHOOL CHILDREN
A study identical with the one ca.rried on in the
Terre Haute city schools was made in the schools of the
twelve townships of Vigo County.

Since the data resulting

from this study is of exactly the same nature as that
revealed in the preceding chapter) it will be presented in
the succeeding pages without

I.

f~rther

comment.

RADIO HOMES

Figure 6
. Radio Homes of Vigo County School Children
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II.

I

WHERE RADIO IS HEARD

Figure 7

rl

,I

;1

fj
1

Where Vigo County School Children Hear Radios
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III.

EXTENT TO WHICH PUPILS CHOOSE THEIR PROGRAMS

Figure 8
Extent to Which Vigo County School Children
Choose the Programs to Which They Listen
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IV.

FAVORITE TYPE PROGRAM
Table 7

FIRST CHOICES OF FAVORITE TYPE PROGRAMS

Program Types
Comedy •••••••••••••••••••••••••

Plays

.

Da.nce Music ••••••••••••••••••••
Hill-Billy Music •••••••• ~ ••••••
Story Hours ••••••••••••••••••••
News Reports •••••••••••••••••••
Question-Answer ••••••••••••••••
Variety ••••••••••••••••••••••••
Singing ••••••••••••••••••••••••
Religious ••••••••••••••••••••••
Classical Music ••••••••••••••••
Talks ••••••••.•••••••••..••••••

,
,
,
,
,
,
,
,
,
,
,

Percenta.ge
Of Responses
24.06
19.33
11.38
10.37
10.07
5.68
4.63
4.23
3.72

I

2.92
2.72

I

.89

I
I

Table 8
WEIGHTED CHOICES OF FAVORITE TYPE PROGRAMS

Program Types
Comedy •••••••••••••••••••••••••
Plays ••••••••••••••••••••••••••
Hill-Billy Musio •••••••••••••••
Danoe Musio ••••••••••••••••••••
Story Hours ••••••••••••••••••••
Question-Answer ••••••••••••••••
News Reports •••••••••••••••••••
Singing •••••••••••••••••••••.••
Variety ••••••••••••••••••••••••
Religious ••••••••••••••••••••••
Classical Musio ••••••••••• ~ ••••
Talks ••••••••••••••••••••••••••

,
,

Percentage
Of Responses

I

14.64
12.54

I

9.48
9.26
8.50
8.38
8.28
7.83

I

,,
I

,
I

I

•I

,
I

7.75
4.96

4.57
3.81
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V.

LISTENING ACTIVITIES
Table 9

,
,
,

,
Listening Activities

,

Percentage
Of Responses

Sit quietly and listen ••••••••• '
Sing, play, or dance ••••••••••• '
Talk with others ••••••••••••••• '
Study' ••••••••••••••••••••••••••

Enter radio contests •••• , ••••••
Play ge,me s •••••••••••••••••••••
All others •••••••••••••••••••••
No response ••••••••••••••••••••

,
,

,
,
,
,

45.47
18.33
10.83
9.74
6.88
4.10
3.64
1.11

,

VI.

FAVORITE STATIONS
Table 10

,
,
Station
WLW
WLS

WBOW
WMAQ,
WGN
WHAS
WEHR
WDZ
Other

,
,

,

,
Location

,
'

i

,

'Cincinnati, Ohio
'Chicago, Illinois
'Terre Haute, Ind.
'Chicago, Illinois
'Chicago, Illinois
'LoUisville, Ky.
'Chice,go, Illinois
'Tuscola, Illinois

'
'
'
'
'
'
'
'

,
,
,------- ,
,
,

Percentage
Of Responses
28.16
21.42
14.46
8.66
7.62
7.07
4.99
3.89
3.73
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VII.

FAVORITE RADIO STARS
Table 11

Radio Stars
Ja.ck Benny •••••••••••••• ~ •••• o • •
Edgar Bergen ••••••••••••••••••••
Fibber McGee ••••••••••••••••••••
Lula Belle and Scotty •••••••••••
Jack Armstrong ••••••••••••••••••
Bing Crosby •••••••••••••••••••••
Fred Allen •••••••••••••• ~ •••••••
Bob Burna •••••••••••••••••••••••
Tommy Riggs •••••••••••••••••••••
Joe Penner ••••••••••••••••••••••
Fannie Brice ••••••••••••••••••••
Lone Ranger •••••••••••••••••••••
Tom Mix •••••••••••••••••••••••••
Don Ameche ••••••••••••••••
Burns and Allen •••••••••••••••••
Dick Tracy ••••••••••••••••••••••
Uncle Ezra ••••••••••••••••••••••
Tyrone Power ••••••••••••••••••••
Kay Kyser •••••••••••••••••••••••
Don Winslow •••••••••••••••••••••
Rudy Vallee •••••••••••••••••••••
Amo a 'n' Andy •••••••••••••••••••
Si and Ezra •••••••••••••••••••••
Nelson Eddy •••••••••••••••••••••
Eddie Cantor ••••••••••••••••••••
Ca.ptain Midnight ••••••••••••••••
Arks.nsB,s Woodchopper ••••••••••••
Lowell Thomas •••••••••••••••••••
Lum and Abner •••••••••••••••••••
Little Orphan Annie •••••••••••••
Aunt Idy & Little Clifford ••••••
Al Pierce •••••••••••••••••••••••
Benny Goodman •••••••••••••••••••
Jolly Joe •••••••••••••••••••••••
Red Foley •••••••••••••••••••••••
Bob Hope ••••••••••••••••••••••••
Kate Smith ••••••••••••••••••••••
0 •••••

*Number of Pupils Reporting--870

,
,
,
,
,
,
,
,
,
,
,
,
,
,
,
,
,
,,

,
,
,
,
,
,
,
,
,
,
,
I

I
I

,
,
I

t
t

,
,

Frequency
Of Response*
442

187
136

128
127
110
96
90

80
79
76

73
73

71
71
66
63
61
56
53
53
44
44
43

39
39
37

35
34

33
31
31
19
17
16
15
14
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Figul"e 9
Favorite Types of Radio Stars
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VIII.

FAVORITE RADIO

PROG~1S

Table 12

Frequency
Of Response*

Radio Programs
Jello Program •••••••••••••••••••••
National Barn Dance •••••••••••••••
Chase and Sanborn Hour ••••••••••••
Johnson's Wax Program •••••••••••••
Death Valley Days •••••••••••••••••
Burns and Allen Program .~ •••••••••
Amo s ' n' Andy •••••••••••••••••••••
The Lone Ranger •••••••••••••••••••
Town Hall Tonight •••••••••••••••••
Jack Armstrong ••••••••••••••••••••
Uncle Ezra's Program ••••••••••••••
Si and Ezra •••••••••••••••••••••••
What's MY Name ••••••••••••••••••••
Kraft Music Hall ••••••••••••••••••
Good News of 1939 •••••••••••••••••
Quaker Party ••••••••••••••••••••••
Hollywood Playhouse •••••••••••••••
Don Winslow of the Navy •••••••••••
Joe Penner's Program ••••••••••••••
Dick Tracy ••••••••••••••••••••••••
Lum and Abner •••••••••••••••••••••
Lowell Thoma.s' s Sonoeo News •••••••
Tom Mix's Straight Shooters •••••••
Holsum's Man on the Street ••••••••
~ •. . • • • • • • • • • • • ••
Rudy Va.llee
Gang Busters ••••••••••••••••••••••
Lucky Strike Hit Parade •••••••••••
One Man's .Family ••••••••••••••••••
Eddie Cantor's Camel Caravan ••••••
Little Orphan Annie •••••••••••••••
Walter Winchell's Jergen's Journal
Kay Kyser's Kallege •••••••••••••••
Al Pierce's Gang ••••••••••••••••••
Benny Goodman's Camel Cars.van •••••
Jolly Joe's Pet Pals ••••••••••••••

*Number of Pupils Reporting--870

,.

'
'
'
'
'
'
'
'
'

'
'
'
'
'
'
I

'
'
'
'
'
'
t

'
'
'
'
'
'

,
,

635
566
536
471
451
441
437
434
431
426
420
392
379
355
353
338
325
323
316
310
310
296
289
287
287
286
276
268
258
255
239
237
226
226
213
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Figure 10
Favorite Type Programs of Vigo County School Children

IX.

LISTENING TIME

This study revealed that the average da,ily listening
time for Vigo County school children, grades three through
twelve, is 3 hours and 53 minutes.

CHAPTER IV
LISTENING HABITS OF THE NATION AS A WHOLE
In order to mB,ke the fore-going de.ta. even more meaningful than it, alone, is, comparisons of the radio listening habits of Terre Haute and Vigo County school children
will be made with listening sta.ndards of the ra.dio public
B.t large.

These standard.s

nation8,1 broEtdcasting

~vre

determined from relee.ses by

companie~

and agencies engaged in

making nation-wide surveys over the same period this study
covers.

The materials in this chapter are those which,

in some way, cast significant light on the data. revealed
by the local survey.
I.

BROADCASTING STATIONS

Since radio first became a commercial venture in
1922, there has been an almost phenomenal growth in the
industry.

This eighteen-year period has seen two impor-

tant regulatory measures adopted:

(1) the forma.tion of

of the Federal Radio Commission in 1927, and (2) the
replacement of the Radio Commission by the Federa1.Communications Commission in 1934.

One phase of radio's

short history is piotured in the follOWing table.
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Table 13

,
•

•t
•
t
t

10fficial Count of U.S.
Broa.dcasting Stations
(Records of F.C.C.)

•
Ja.n. 1,
M8.rch 1,
Oct. 1,
June 30,
June 30,
*Feb. 23,
July 1,
Nov. 9,
July 1,
July 1,
Jan. 1,
Jan. 1,
**Jan. 1,
J8n. 1,
Jan. 1,
Ja.n. 1,
Jan. 1,
Jan. 1,
Jan. 1,

1922
1923
1924
1925
1926
1927
1928
1929
1930
1931
1932
1933
1934
1935
1936
1937
1938
19.'39
1940

30
· .......... 556
•••• ••• ••••
•• •• •• •• •••
•• • • • • • • • • •
• ••••••••••
••• • • • • • •••
•

•

•

•

•

•

•

•

0 •

•

•••••••••••

• ••••••••••
• ••••••••••
• • •• • • •• • • •
••••••• ••••
•••• •••••• •
• • • • • • • • •• •
•••••• •••••
•••• • •• ••••
• • • • • • • • •• •
• • •••• • • • • •
• ••••••••••

530
571
528
733
677
618
612
612
608
610
591
605
632
685
721
764
814

*Federa1 Radio Commission took over regulatlon
from Department of Commerce.
**Federal Communications Commission replaced
Federal Radio Commission, July 11, 1934..

IDr. Herma.n S. Hettinger, "Broadcast Advertising in
1939," Broa.dcasting, 1940 Yearbook Number, February, 1940.
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II.

BROADCASTING STATIONS IN INDIANA AREA

It is obvious, because of technicsl and regulatory
reasons, that every broadcasting station cannot be heard
in all sections of the United States.

Therefore, in this

study of radio listening ha,bi ts, it was essential to
determine those stations which ,are most dominant in the
area surveyed.

Table 14

BROADCASTING STATIONS IN INDIANA AND BORDERING STATES

Power of Stations in Watts
States

250-5000

watts

10000-50000' Total

5000-10000

watts

watts
t

Indiana
Illinois
Michigan
Ohio
Kentucky

15

19

20
17

9

4
7
4
8
0

I

I

,
,
I

I

Tote,l

80

23

I
I
I

I

j'

,

\-

0
5

19
31

1

25
28

3

l

J..9-

10

113
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III.

RETAIL RADIO SALES IN THE UNITED STATES

From a. report rna.de by O. H. Caldwell, editor of
"Radio Today" for the 1940 Broa.dca.stinB Yearbook a. compilation of the retail radio sales in the Untted Sta,tes
since 1922 was taken.

This is presented, in part, in

the following table.
Table 15
UNITED STATES RETAIL nADIO SALES SINCE 1922

I

Year

1

,
,

I

I

I

;)

iJ

,.I

1922
1923
1924
1925
1926
1927
1928
1929
1930
1931
1932
1933
1934
1935
1936
1937
1938
1939

I

I
I
I
I
I
I
I

I
I

,
1

I
I

,
I

I
I
1
I

I

1

Total Sets , Auto Sets', Home Sets
in Use
Sold
Sold
l

I

100,000
550,000
1,500,000
2,000,000
1,750,000
1,350,000
3,281,000
4,428,000
3,827,800
3,420,000
3,000,000
3,806,000
4,084,000
6,026,800
8,248,000
8,064,000
7,100,000
9,000,000

·• .• ..• •..• .• ..
••

,
,

I

,
I
I

1

1

I

,

I

60,000
1,000,000
•
2,500,000
•••••••••
• •••••••• II 3,500,000
5,000,000
• • • • • • • • 0
I
• • • • • • • • • I 6,500,000
7,500,000
•• • •• ••• •
9,000,000
•••••••••1
34,000 12,048,762
108,000 1 14,000,000
143,000 1 16,809,562
724,000 1 20,402,369
780,000' 21,456,000
1,125,000' 22,869,000
1,412,000 1 24,600,000
1,750,000 1 26,666,500
800,000 1 27,500,000
1,200,000' 28,700,000
I

,

Total Sets
in Use

I
I
I

,

I
I

I
I
I
I
1
1

I

,
1

1

1

f

1

I

400,000
1,500,000
3,000,000
4,000,000
5,000,000
6,500,000
8,500,000
10,500,000
13,000,000
15,000,000
18,000,000
22,000,000
28,000,000
30,500,000
33,000,000
37,600,000
40,800,000
45,200,000

.
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IV.

RADIO HOMES

The number of ra.dio homes in the United States has
been estimated by states and counties.

These data were

prepared by the Joint Committee on Radio Research of the
Association of Nationa,l Advertisers, American Association
of Advertising Agencies end National Association of Broadcasters; the Columbia Broadcasting System; and Broedcasting Publications, Inc.

Table 16 gives these latest estimates,

as of January 1, 1938, for the United States, the state of
Indiana, and Vigo County.

,.

• ,111''-4

k ....

~!'tti;tiY<io..·,"~.

".~, ;';":__
'_. ~.:.-....._~..-:..:-__

Table 16
RADIO HOMES IN THE UNITED STATES

Geographical , Total
Division
' Families
t

,

United Sta.tes
India.na
Vigo County

,
,
,
,
,
,
,

,
,
,
,
,

i

Radio
Families

t
t

•••••••

, 26,666,500
816,800

934,000
29,540 '

,

,

,
,
,
,
,
,

,
,
,
i

%

,

, 17,19p,600
t

82
' 87.5 '
26,350
89.2 '

,
,
,

Urban
Radio
Families

,

I

,
,
,'%
,
f

' 91
480,300 ' 92
18,590 r ••

,

r

,
,
, Rural
Radio
, Fa,rnilies
,
,

, 9,470,900
,
,
,
I

,

.

f

'%

,
,

t

t 69
336,500 r 82
7,760 I . 0

,
,

CN

~

....~-~~"""'-'"""".

""....... -.-~-

,
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v.

FINDINGS OF JOINT COMMITTEE ON RADIO RESEARCH

The following table is a summary of the most important
findings of the very extensive survey made by the Joint Committee on Radio Research.
1938.

All figures are as of Ja,nuary lt

Table 17
SYNOPSIS OF JOINT COIDAITTEE STUDy2
r

,

,
I
I

- - -------

~

~

I

Rural
-- -----

Total U. S. Families I 13,721,000 100.0%
Total Radio Families ' 9,470,900
69.0
Radio Homes with
I
2 or more Sets
'
549,312
5.8
'
Median Number Years
Radio Families
I
have owned Sets
I
7.0 years
Radio Families Own,
ing Automobile
'7,775,609
82.1
Radio Families OwnI
ing Auto-Radio
I
1,269,101
13.4
Radio Families List
tening Sometime
'
. Daily
I
Average Weekday
'8,438,572
89.1
(Mon. thru Fri.)'
Saturdays
I
8,315,450
87.8
Sund~s
I
8,163,916
86.2
Average 7 days
I
8,381,746
88.5
Median Hours of
I
Da,ily Use of Radio '
Based on All Sets '
4:47 hours
Based on Sets in
'
I
Use Sometime
During Total Day
I
5:18 hours

,
I

,

,

,

Urban

I

All

t

I

, 18,920,000
, 17,195,600

,
,
,
,

,

3,404,729
8. 2

100.0%
91.0
19.8

ye~::trs

t

,
t

11,675,812

67.9

3,370,338

, 13,825,262
,
, 13,189,025

19.6

t

72.9

I

17.4

t

,
I

80.4

, 13,189,025 76.7
76.7
, 13,722,089 79.8
,
,
, 4:09 hours
,
, 5:12 hours
,

,

t

I

t

14.8

I

t

t

,

,
,
,

100.0%
82.0

I

t

I

I
I

,
t

83.5

t

80.6

I

80.1

I

82.9

I

I
I

I
I

4:22 hrs.
5 :14 hrs.

2Broadcasting, 1940 Yea,rbook Number, Broadca.sting Publications, Inc.,
Washington, D.C., 1940, p. 60.
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VI.

FAVORI TE TYPE· PROGRAMS

According to the 1940 Broadcasting Yearbook the division of commerciAl network time by progrem types for the
evening programs from May to September, 1939, was as is shown
in the following graph. 3

Figure 11
DiVision ot Commercial Network Time By Program Types
For Evening Programs From May to September, 1939

3!lli., p. 20.

1
~

1
\

j

35

The evening program types as shown in the preceding

I

I

graph are listed with respect to the amount of evening

\

'l

I

commercial network time devoted to them.

It does not fol-

low, however, that the listing Vlould be the same with respect to the popularity of these types with the radio
audience.

Table 18 shows the rankings of the ten

progra~

types from the standpoints of popula,ri ty with the radio
audience and the amount of commercia,l radio time devoted
to them. 4
Table 18
POPULARITY RANKING OF TEN EVENING PROGRAM TYPES

t

Type of Program
Variety •••••••••••••••
Drama •••••••.•••••••••

Classical •••••••••••••
Comedy ••••••••••••••••

Audience Participation
Serial Drama ••••••••••
Semi-Classical ••••••••
Popular Music •••••••••
Commentators & Talks ••
Children's Programs •••

Popularity
Ra.nk

t
t
t

,

l'
2
t
3
t
4
t
5
t
6'

1

8
t
9'

5
10
6
3
4
8
2
7

10'

9

7'

t
t

4!!2.!£., p. 20.

Rank in Per Cent
of Time

,
"
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VII.

FAVORITE PROGRAMS

The na.tional ra,dio audience, as a whole, has its favorite radio programs.

Over the period of a year these

programs will change to some degree, but the big leaders
can be found nea.r the top of the list month after month.
The following list gives, in or.der of rank, the 11 programs
which have been among the five leaders for any one month
during the yea.r ending December, 1939.
1.
2.
3.
4.
5.
6.
7.
8.

9.
10.
11.

Chase & Sa.nborn
Jack Benny
Lux Radio Theater
Fibber McGee & Molly
Kraft Music Hall
Me.jor Bowes
Kay Kyser
Rudy Vallee
Your Hit Parade
Kate Smith Hour
Town Hall

The above list was compiled by A. W. Lehman, Manager
of the Cooperative Analysis of Broadcasting, and was published in his article, "Program Popula.rity in 1939," which
appeared in the 1940
magazine.

Ye8~book

edition of Broadcasting

.,

CHAPTER V
ANALYSIS OF DATA
In the three preceding chapters there have been presented data which reveal the radio listening habits of the
school children of Terre Haute and Vigo County and the listening tastes of the nation as a whole.

These data will be

analyzed and compared in the following pages.
I.

RADIO' HOMES

Radio is a tremendously important medium in the lives
of school children.

Figure 1 on page 6 shows that 96.8 per

cent of Terre Haute school children live in homes where
there are radios.

Only 2.4 per cent live in homes where

there p..re no redios, while 0.8 per cent did not respond.· to
the question.
Among the Vigo County school children the picture
presented in Figure 6, page 17 is only slightly different.
Of these pupils 88.62 per cent live in radio homes.

The

per cent of those who do not he,ve radios in their homes is
11.38.
In the nation at large, as shown in Table 16 on page
31, radio families compose 82 per cent of the country's
total families.

Indiana radio families are 87.5 per cent

of the total number, and 89.2 per cent of Vigo County homes
are radio homes.
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In Terre Haute 96.8 per cent of the school children
live in homes where there are radios; in the entire United
States 91 per cent of the urban populace, Table 16, pege
31, live in homes where there are radios.

Pupils in the

schools of Vigo County are members of radio fe.milies in
88.62 per cent of the cases; rural- families in the nation
are radio families to the extent of 69 per cent, Table 16,
page 31.
I I.

WHERE RADIO I SHEARD

Vital to any program of improvement in radio listening tastes 1s the knowledge of where radio listening is
done.

Ninety-one and two tenths per cent of the time

Terre Haute school children do their listening in their
own homes.

A radio is heard by these young people 5.7 per

cent' of the time

B.t

the homes of friends.

A business house

1s the place of loce,tion for radio listening 1.6 per cent
of the listening time.
Vigo County school children, as shown by Figure 7
on page 18, spend 85.63 per cent of their listening time
in their own homes.

They spend 11.12 per cent of their

listening time in friends' homes.

The rural youth gather

around ra.dio receivera in business houses for 3.25 per
cent of thej.r ra,dio listening.

1
j
j
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On the surfa.ce it might seem unusual that city
school children, who are always in close proximity to
neighbors B.nd friends, should spend. more listening time
in their own homes than rural school children who are
more widely separated.

Yet, such is the case in the city

of Terre Haute and Vigo County.

School children of Terre

Haute listen to radios in their own homes 91.2 per cent
of the time, while pupils of the Vigo County schools listen in their homes only 85.63 per cent of the time.

How-

ever, when one remembers that 96.8 per cent of these Terre
Haute students live in homes where there are radios and
a slightly less number, 88.62 per cent, of the Vigo County
youth live in radio homes, the data take on a. more significant aspect.

In the cases of the city pupils, only

2.4 per cent, Figure 1, page 6, are forced to leB.ve their
homes to hear r8.dio while 11.38 per cent, Figure 6, page
17, of the

rura~

school children must hear radio at places

other than their own homes.
III.

EXTENT TO WHICH PUPILS CHOOSE THEIR PROGRAMS

Whenever a choice of any particular radio program
1s made regularly, a listening habit is established.

Do

school children choose their own programs and thus set up
their own listening habits?
In Terre Haute 82.2 per cent of the school children
are sole selectors of the radio programs to which they
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listen, Figure 3, page 8.

Only 7.6 per oent of these pupils

do not choose their listening fare.

At times the choice

is unrestrioted and. at other times the choice is restricted
to 5.1 per cent of the city youth.

The same number, 5.1

per cent, failed to respond to the question.
Vigo County school children choose their own radio
programs in 82.9 per cent of the cases, Figure 8, page 19.
Of these pupils 14.27 per cent never make their own choices,
and 2.83 per cent sometimes

8el~ct

the radio broadcasts.

There is little difference between the percentages
of Terre Haute and Vigo County school children who select
their own radio fare.

Only seven-tenths of one per cent

separates the two groups.
portant in this connection.

This fact, however, is not imThe nota.ble condition 1s that

such. large numbers, 82.2 per cent among Terre Haute youth
and 82.9 per cent among Vigo County pupils, do, unrestrictedly, choose the re"dio programs to which they listen.
IV.

FAVORITE TYPE PROGRAM

Much radio listening is determined by the type of
program available to the listening audience.
American way, many ra.dio program types

B~re

Yet, in our

presented at

all broadcasting times to the radio publio for their approval B.nd preference.

It is necessary, therefore, in a

study of listening habits to determine what choices as to
preferred program types the ra.dio audience make.
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Wi th all rEl.dio broadca.sts classified under twelve
distinct program types, Terre Haute school children show
decided preference for certain program forms.

These

preferences are revealed in Table 1, page 10.

Their first

choices indicate that three program types are most popular:
comedy programs, plays, and dance music.

The greatest

percente.ge of Terre Haute school youth preferring one particular progre,m type is that group of 23.17 per cent who
select comedy progre,ms for thetr first choice.

Plays are

the first choice progre.m type of 20.57 per cent of the
pupils, a.nd dance music is preferred by 16.64 per cent of
the Terre Haute students.

The remaining nine program

classifications are preferred by the school children in
the following order:

story hours, variety programs,

question-answer broadcasts, hill-billy music, singing, news
reports, cla.ssical music, religious programs, and talks.
For a regular radio listener it is re.ther difficult
to select

~

favorite program type.

Therefore, to get

a broader, more comprehensive picture of selected listening, the school children of Terre Haute were asked to re.nk,.
with numbers from one to twelve, the twelve cla.ssifications
of radio programs in order of their preference.

These

weighted choices show in Table 2, page 10, only little
varia.tion from the first choices.

Comedy programs, plays,

and dance music still stand as the three top preference
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types with comedy,

8S

iIi the C8.se of the first choices,

reigning supreme.

Fifteen and three-hundr'edths per cent

of the Terre Haute youth prefer comedy, 12.93 per cent
favor plays, B.nd 10.52 per cent choose dance music.

The

rema.ining nine cla.ssifica.tions were selected in the following order:

question and answer programs, variety broad-

casts, news reports, story hours, singing, hill-billy music,
classic8_l music, religious programs, and talks.

It ca.n be

noted that, in the weighted sel,ections, news reports, appearing ninth in the list of first choices, take sixth
position.

Hill-billy music, sixth in the first-choice

group, drops to ninth place in the weighted picture.

It

is of importance to point out that the three program types
receiving the least support in the first-choice list, classical music, religious broadcasts, and talks, likewise fall
in tpose same classifications in the weighted preferences
for favorite program types.
Vigo County school children made their selections
for their favorite program types from the same twelve classifications of radio programs which were used in the Terre
Haute stUdy.

First-choice results show in Table 7, page

18, that the three most popular types among these pupils

are comedy, plays, and dance music.

The percentage of

responses for these types are 24.06, 19.33, and 11.38, respectively.

These three program ideas are followed closely

by hill-billy music, with a percentage of 10.37, and story
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hours, preferred by 10.07 per cent of the group.

The remain-

ing seven classifications are preferred as first choices in
the following order:

news reports, question and answer

broadcasts, variety shows,

sin~in~,

religious programs, clas-

sical music, and talks.
The weighted responses, Table 8, page 20, of the Vigo
County school children show a change in the top three rankings of the twelve classifications.

The three preferred

types by this analysis are comedy, plays, and hill-billy
music.

Comedy is still favored by the largest group, 14.64

per cent.
12.54.

The per cent of pupils ranking plays first is

The varia.tion appea.rs in rank three.

Hill-billy

music is selected by 9.48 per cent, and dance music stands
fourth with a percentage of 9.26.

Then come story hours,

question and answer broe.dcasts, news reports, singing, variety shows, religious programs, classical music, and talks.
Comedy, as a program type, stands supreme as the favori te listening fare of both the urban and rura,l school
youth of Terre'Haute and Vigo County.

Percentages based on

the weighted chofues show that of the Terre Haute pupils,
15.03 per cent prefer comedy, while an almost equal number,
14.64 per cent, of the Vigo County students likewise prefer
comedy.
school

Plays are chosen by 12.93 per cent of the city
ch~ldren

children.

and 12.54 per cent of the county school

However, the first important difference in radio
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listening tastes ooours in the program type ranking

third~

Terre Haute school children place dance music, with

8

per-

centage of 10.52, in this position; Vigo County pupils
place hill-billy music, with a percentage of 9.48, in third
position.

The news report, placed sixth in twelve olassi-

fications by urban school children, is dropped to seventh
position by the rural pupils.
the urban report,
programs

8~re

:ls

Classical music, tenth in

eleventh in the rural study.

Religious

placed tenth by the rural youth and eleventh

by the city youth.
To what do the radio listeners in the nation, as a
Whole, listen?

This question may, perhaps, be categorically

answered with the statement that they listen to what they
can get.

Yet the problem is more complex than that, for

the radio industry in America is a commercial enterprise.
Since radio's solvency depends primarily upon its advertising revenue a.nd that, in turn, depends upon the purchasing volume of the radio public, one can say that the radio
listeners listen to what they wa,nt to hear, for that is
i

II

H

lj/
j

what they will be given.

In Short, American radio listeners

listen to what is offered to them, but that which is offered
to them is what they want to hear.
What, then, is offered by the radio industry to the
radio public, and what program types are supported and therefore requested by the listeners?

Figure 11, page 34, shows

that from May to September, 1939, 24.5 per cent of the evening
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commercial network time was devoted to variety programs.
Popular music is the second most frequently presented program type.

This fea.ture occupied 18.6 per cent of the com-

merciEd network time..

Audience participation broadcasts

follow closely in frequency of presentation with a percentage of 16.7.

The remaining program types rank in the fol-

lowing order:

serial drama., 9'.3 per cent; drama, 8.7 per

cent; comedy, 8.1 per cent; commentators and talks, 7.5
per cent; semi-classical, 5.3 'per cent; children's programs,
0.9 per cent; and classica.l broadcasts, 0.4 per cent.
There is one important fact that comes from this
comparison of the radio listening habits of school children with listening habits of the nation at large, a radio
audience that is primarily adult in the evening hours considered in the above

para~raph.

This fact is immediately

discernible --- favorite ra.dio program types of Terre Haute
and Vigo County school children are essentially those of
the adult nation-wide audience.

Among Terre Haute pupils

their weighted choices of favorite type programs, Table 2,
pa.ge 10, give first place ranking to comedy, plays follow
a.s second choice, dance music is third, variety programs
rank fourth, classical music is far down the list in tenth
position, and talks are the last choice.

Vigo County

school children, in the weighted responses d.epicted in
Table 8'on page 20, chose comedy programs to the greatest
extent, their second. choices a.re plays, hill-billy music
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is third, dance music fourth, veriety programs fall t,o

'

ninth place, and olassioal musio and talks rank eleventh
and twelfth.

There can be found in both the youth and a.dul t

results a decided preferenoe for variety entertainment,
comedy programs, popular and a.a,nce music, audienoe pa.rtioipa.tion or question and answer broadoasts, and drama,tio
offerings.

Likewise there oan be found the same limited

preferences for olassioal programs and talks.

v.

LISTENING ACTIVITIES

Table 3, page 11, gives the pioture of the listening
activities of Terre Haute sohool ohildren.

From this table

it oan be seen that radio listening is an 8,ctivity in itself,
for 41.42 per cent of the pupils sit qUietly a,nd listen to
the programs.
re~lize8

This is not surprising, however, when one

that of their first seven ohoioes for favorite pro-

gram types, six require more or less close attentive listening.

Three of the twelve olassifications of program

types Bre definitely musical broadcasts.

School ohildren

enter into these broadoa.sts wholeheartedly for 22.22 per
oent sing, play, or dance to the musio as they listen.

In'

this case, also, the rad.io listening has a. listening aotivity peculiar to radio.

It is therefore true that 63.64 per

cent of the Terre Haute school youth oonsider radio listenlnga d.eflnite part of their pattern of llving.

Studying

to the accompaniment of radio programs has oome in for its

1·.·
' .. '
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share of discussion by school teachers and parents.

Perhaps

this ado has been a little exaggera,ted in view of the fact
that only 8.82 per cent of the school children study while
their radios play.

It 1s eVident, then, that not all of

the poorly prepared lessons can be laid to the door of radio.
Other activities which engage these youthful radio listeners
are:

conversation with

other~

to the extent of 10.13 per

cent; ra.dio contests, 9.88 per cent; parlor games, 5.14 per
cent; reading, 1.3 per cent;

~nd

work, 0.39 per cent.

Vigo County school children have established listening activities very similar to those of the students of the
Terre Haute schools.

Of the rural pupils, 45.47 per cent

sit qUietly and listen to the programs.

Those who sing,

play, and dance to the music are 18.33 per cent of the total
group.

The remaining a,ctivi ties fall in the following

order:

conversation with others, 10.83 per cent; studying,

9.74 per cent; radio conteAts, 6.88 per cent; parlor games,
4.1 per cent; and all other activities, 3.64 per cent.
These data come from Table 9 on page 21.
Radio listening for the school youth of Terre Haute'
and Vigo County is definitely a planned activity in their
lives.

Among the city pupils 63.64 per cent either listen

attentively to the radio or sing, play, and dance to the
music.

These are activities in which the radio listening

is the primar,y objective.

An almost identical per cent of
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the rural youth, 63.8, engage in these seme two activities
while hearing the radio.

A third listening activity might

very easily be added to the two in the e.bove group.

Nine

and eighty-eight hundredths per cent of the Terre Heute
students and 6.88 per cent of the Vigo County pupils enter
radio contests during their listening.
deme,nds rather close attention.

This activity

It can be said, therefore,

that to 73.52 per cent of the urban school children and to
70.68 per cent of the rural students radio listening is a
definite and planned part of their pattern of living.
VI.

FAVORITE STATIONS

There are three radio stations to which Terre Haute
school children listen most often.

According to Table 4,

page 12, these are WLW in Cincinnati, Ohio; WBOW, the local
Te~re

Haute station; and WLS in Chicago, Illinois.

These

transmitting agencies are preferred by 30.30 per cent,
20.82 per cent, and 16.90 per cent, respectively.

Terre

Haute boys B,nd girls list, in the following order, five
other favorite radio stations:

WGN in Chicago, WMAQ in the

same city, WHAS, the Louisville, Kentucky station, WENR in.
Chicago, and WDZ in Tuscola, Illinois.
Radio station WLW is the preferred station of 28.16
per cent of the Vigo County school children, Table 10, page
21.

The second most frequently heard radio station is WLS

in Chioago; 21.42 per oent of the rura.l pupils prefer this
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station.

The Terre Haute radio station, WBOW, is the third

most popular broadcasting B.gency.

The percentage of re-

sponse for this station is 14.46.

Other stations heard by

these Vigo County students are reported in the following
order:

W~~Q

in Chicago, 8.66 per cent; WGN in Chicago,

7.62 per cent; WHAS in Louisville, 7.07 per cent; WENR in
Chicago, 4.99 per cent; WDZ in Tuscola, 3.89 per cent, and
all others, 3.73 per cent.
The radio stations most frequently heard by these
urban and rural school children tell much about their listening habits to one familiar with the daily program schedule of these outstanding broadcasting stations.

WLW, the

Nation's Station, in Cincinnati, Ohio, carries most of the
"big-time" radio productions for this area, coa,st-to-coast
comedY, musical, a.nd variety entertainment.

WLS, the Prairie

Fa,mer station, in Chicago, Illinois, appeals primarily to
the rural listening audience, and its progra.ms reflect the
Middle Western farming philosophy.

The Terre Haute station,

WBOW, serves well its function as a local broadcasting
agency and appeals greatly on that basis.
is owned and operated

b~r

WMAQ in Chicago

.

the :Na.tiona.l Broadce,sting Company.

Its program schedule consists of highly popular network
comedy a.nd variety broadcasts, the nation's most outstanding dance bands, a,nd the widely received dreme,tic serials.
Chicago's WGN is one of the key stations of the Mutua.l
Broadcasting System and presents a.n entirely different
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schedule of programs to the listeners in this area.

Another

network's program schedule is released to the Wabash Valley
through the Columbta Broadcasting System's strongest outlet
in this section, WHAS in Louisville, Kentucky.

WENR, another

National Bros.dcs.sting Company station in Chicago, shares
time on the same frequency with radio station WLS.

Besides

presenting an interesting program schedule, it undoubtedly
profits much in gaining a listening audience from its coopera,tion with the Widely popl.;1la.r rur8.1 stEttion, WLS.

The

Tuscola, Illinois, station, WDZ, is a ste.tion similer to
WLS in programming, but its appeal is to e locel area.
Since both the urba.n and rurs,l school youth of Terre
Haute and Vigo County prefer comedy programs end plays, it
is not strange that both these groups should spend most of
their listening time with radio station WLW in Cincinnati.
The second most frequently heard station for the rural
youth is Chicago's WLS, but this broe,dce.sting station is
:

t!

i[

-ii,
Ii i

1I

the third choice of the urban school children.

This same

listening pattern is shown in the favorite type programs of

1

I,
i

I

I·
1
I

the two groups, however, for the third most popUlar program
type of the country pupils is hill-billy music while the
city students place this program type in ninth place.

The

local radio station ranks in the first three most frequently heard broadcasting stations in both groups.

The rankings

of the other stations mentioned by the city and rural youth
are>extremely similar.

This same condition is evident in
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the types of programs preferred by these school children;
hence, it is not peculiar that the stations over which they
hear these programs are the same to a great extent.
"~ '

1

VII.

r

FAVORITE RADIO STARS

(

!'

Americans, as a people, flre great lovers of cha,mpions.

Boys Emd girls worship idols of the moment.

Ra,dio

personali ties receive their share of this adora,tion, and
Terre Haute and Vigo County sChool children have helped in
ra,ising ma,ny a.ir personaliti es to radio stardom.
Terre Haute school children expressed preference
for forty radio stars.
13.

These are listed in Table 5, page

Jack Benny, comedi8n of the Jello program, is the

favorite radio personality of these pupils.

The number of

boys and girls placing Mr. Ben.ny in their favorite-star
lists is 1.7 times grea.ter than the number choosing any
other ra,d,io performer.

Edgar Bergen, the voice of the

na,tion I s number one juvenile problem, Ch8rlie McCa,rthy, is
second, in position to Ja,ck Benny.

Bing Crosby, crooner

a,nd ma.ster of ceremonies on the variety program, the Kraft,
Music Hall, is third choice for favorite ra.dio star of the
city youth.

Fourth place goes to Kay Kyser, dance band

leader a.nd question master on his audience participation
show, Kay Kyser's Kollege of Musical Knowledge.

Fannie

Brice, the voice of America's beloved brat, Baby Snooks,
ranks fifth, and the comedian, Fibber McGee, is sixth
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choioe for favorite radio sta,r.

Next in line oome Don Arheohe,

Jaok Armstrong, the Lone Ranger, Rudy Vallee, Fred Allen,
Diok Traoy t and 28 other popula,r radio entertainers.
Perhaps, however, a better pioture of the favorite
radio stars, those individuals whose public lives so influenoe young Amerioa,

CEm

be gained by looking at these pop-

ular performers as to their types.

Tha.t is, the faot that

Jack Benny ranks as the number one favorite of these school
children is probably not so revealing as the fact that this
ruling favorite is a popular comedian.

From this stand-

point we must note that 50.9 per cent of the radio stars
listed by these Terre Haute students are comedians, Figure
4, pa,ge 14.

Child serial actors make up 15.2 per cent of

the group, and masters of ceremonies compose 14.1 per cent
of the personalities mentioned.

Dance band leaders are

popUlar idols of youth and are fourth most popular type
'~

:

selected by these city school children, for this type com-

I,

Ii
Ji

posed 8.4 per cent of the list.

Adult serial actors made

up 4.1 per cent of the forty persons named; singers, 3.8
per cent; hill-billy entertainers, 1.7 per cent; news commentators, 1.3 per cent; and sports announcers and commentators are 0.5 per cent of the group.
Among the Vigo County school children Jack Benny is
likewise the favorite radio star, Table lIt page 22.

Edgar

Bergen is second choice of these pupils, but Jack Benny's
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vote is 2.36 times thEtt of Charlie McCarthy's voice and '
master.

Fibber McGee, comedian, ranks third, and Lula Belle

and Scotty, hill-billy entertainers, sta.nd fourth in the
rural youth's list of favorite radio stars.
order are:

Following in

Jack Armstrong, child seria.l actor; Bing Crosby,

crooner; Fred Allen, comedian; Bob Burns, comedian; Tommy
Riggs, voice of Betty Lou; Joe' Penner, comedian; and twentyseven other popular radio personalities.
To turn to the picture 'of favorite radio stars as
classified by type, Figure 9, page 23, one finds that 44.32
per cent of the persons a.ppearing in the list of preferred
radio entertainers of the rural school children are comediana.

Hill-billy entertainers are found to the extent of

13.23 per cent; singers, 8.08 per cent; dance band leaders,
6.96 per cent; dramatic actors, 4.9 per cent; adult serial
actors, 3.87 per cent; end news end. sport announcers, 2.48
per cent.
;i

ii

!

Comedians are the kings of the airwaves, at least
as far as Terre Haute and Vigo County school children are
concerned.

They ra.nk first as fe.vori te re.dio stars of both

the urba.n and rural pupils, composing 50.9 per cent of the
city children's lists and 44.32 per cent of country children's lists.

Again, in this connection, one can see the

effect rurs.l enVironment has upon listening tastes, for
13.23 per cent of the Vigo County school children's favorite
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re,dio stars are so-called hill-billy entertainers while
only 1.7 per cent of the favored artists of the Terre Haute
pupils are of this type.

Child serial actors, dance ba.nd

leaders, adult serial actors, and news and sports announcers
are popular radio personalities to about the same extent
in both groups.
VIII.

FAVORITE RADIO PROGRAMS

Radio artists have long found that listeners are
a peculiarly loyal group.

Day after day, and week after

week they tune their radios to hee.r their favorite star or
program.
I

Terre Haute a.nd Vigo County school children a.re

no exception.

They, too, hay e favorite programs to which

"

they are regular listeners.
Terre Haute school children are regular listeners
to many radio progre.ms.

Table 6, page 15, shows that two

programs stand at the head of their lists --- the Chase
and Sa.nborn variety hour and the Jello progra,ffi with Jack
Benny.

The ,Chase and Sanborn hour, at the time this study

was made, was an hour-length show featuring Edgar Bergen
(Charlie McCarthy), Don
Eddy.

~eche,

Dorothy Lamour, and Nelson

The Jello program is a thirty-minute progre..rn end

features Jack Benny, Mary LiVingston, Don Wilson, Phil
Harris and his orchestra., and a vocalist, then Kenny Baker
but now Dennis Day.
broadcasts.

Both programs are Sunday evening

Comedy is the prevalent note throughout both
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programs, although the Chase ana. Sanborn variety show add
to that the drama and musical features which are so popular with the listening audience.

Town Hall Tonight, Fred

Allen's Wednesday night comedy program, is the third most
popular broe.dcast.

Then comes the Johnson's Wax

Progr~:tm,

a, comedy feature with Fibber McGee and Molly; the Kraft
Music Hall with Bing Crosby and Bob Burns; Good News of 1939,
the program on which Fannie Brice (Baby Snooks) appears.
Kay Kyser's Kollege of Musical Knowledge is the next most
regularly heard broadcast, and thirty-two other popular
radio programs complete this list.
In Figure 5, page 16, the classification of the
favoriate radio programs by type s revea,ls an even more
important picture than the mere listing of these broadcasts
by name.

By type, it is found that 26.1 per cent of the

regularly heard broadcasts of Terre Haute school children
are comedy programs.

Variety shows ere next in rRnk with a

per centage of 14.4.

An almost identical per cent, 14.1,

of the features are child serial programs such a.s Jack Armstrong,
All American Boy.

Dramatic broadcasts are 9.7 per cent of

the group, and music composes 8.6 per cent of the list.
Question and answer programs, or audience participa,tion
programs, as they are sometimes known, have a percentage of
8.4; adult seria,ls such as Betty and Bob are 7.1 per cent
of the entire number; news reports, 6.3 per cent; and
hill-billy enterta.inment, 5.3 per cent.

Comedy, plays, a.nd
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music --- these are radio features which

~ppeal

strongly

to the radio audience, a,nd these are the features which
make up most of the above classifications of ra.dio programs.
The programs. heard regularly by

Vi~o

children are given in Table 12, page 24.
that the one progI'a,m heard

mo~t

County school

This list shows

regula.rly by these pupils

is the Jello program starring Jack Benny.

Ra.nking next to

Jack Benny's comedy program is the Nattonal Barn Dance, a
radio station WLS network feature pitched to those who
enjoy folk music and philosophy.

The Chase and Sanborn

Hour, upon which e-ppeared Edgar Bergen (Charlie McCarthy),
Don Ameche, Dorothy Lamour, and Nelson Eddy, is the third
most popular program with these rural youth, and the
Johnson's Wax Program starring Fibber McGee and Molly ranks
fourth.
When the radio programs to which the Vigo County
school children are regular listeners are

classi~ied

by

type, Figure 10, page 25, it is found that 29 per cent of
them are

com~dy

programs.

The remaining broadcasts were

classified in the following order:

child serials, 15.17

per cent; dramatic programs, 10.71 per cent; adult serials,
10.57 per cent; hill-billy entertainment, 7.19 per cent;
news and sports, 7.05 per cent; dance music, 6.51 per cent;
variety. shows, 4.96 per cent; question and answer programs,
4.39 per cent.

57

Both urban andrura,l youth prefer 8,nd listen to
comedy programs.

Of the broadcasts regularly heard by

Terre Haute school children, 26.1 per cent of them are
comedy in nature; of. those regularly heard by Vigo County
school children, 29 per cent are comedy shows.

Child

serials litre hea.rd in a,bout the same proportion by both
groups.

The grea,test variation is in the number of variety

shows hea.rd by the two sections of school youth.

Terre

Haute pupils B,re regu1a.r listeners 14.4 per cent of the
time to va.riety broadcasts; Vigo County students are regular listeners only 4.96 per cent of the time to variety
programs.
Favorite programs of the nation as 8, whole include
ma.ny of the radio fa.vori tes of the Terre Haute and Vigo
County school children.

The nation lists the Chase arid

Sanborn Hour as its number one choice; Terre Haute pupils
have a two-way tie for first honors, that program a.nd Jack
Benny's Jello broadcast; Vigo County pupils place the popular Chase and Sanborn feature in third position.

The Jack

Benny Jello broadcast is the nation's number two preference;
Terre Haute pupils pla.cs it in a, tie for first rank; Vigo
County school children give Jack Benny's program absolute
, '!

first ranking.

With the exception of three programs, the

Lux Radio Theater, Major Bowes's Amateur Hour, and the
Kate Smith Hour, all the favorite programs of the nation
listed on page 36, are to be found in the favorite program
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lists of Terre Haute and Vigo County school children.

With-

out doubt, the fact that th1.s Wabash Valley area is without a
dominant ra.dio station which outlets programs of the Columbia
Broadcasting System 1s a most important reason why these
three programs, all CBS features, are not extremely popular
with the school children reached by this study.

IX.

AVERAGE LISTENING TIME

School children of Terre Haute, grades three through
twelve, spend an average of 2 hours and 24 m1.nutes every
day listening to the rad1.o.

This gives a weekly average

of 16 hours and 48 minutes.
Vigo County school children hear the radio on an
average of 3 hours and 53 minutes every day.

This daily

average includes pupils from the third grade through the
twelfth and yields a weekly average listening time for this
group of 27 hours and 16 minutes.
Ta.ble 17, page 33, reveals that the nation's entire
urban radio aUdience, composed of both adults and children,
spends an average weekly time of 4 hours and 9 minutes at .
the radio while the entire rural adult and youth audience
spends an average weekly time of 4 hours and 47 minutes.
This gives a weekly average listening time for the entire
nation's radio audience of 4 hours and 22 minutes.
It can be seen that rural radio listeners spend more
hours With the radio than do urban listeners.

This 1s true

59

both of the audience composed of school children and of
the entire rural radio audience.

It does not seem strange,

however, for among country folk the radio tHkes the place
of the neighborhood movie house and the next-door neighbor.
Importa.nt to all America is the tremendous Amount
of time our populace spends

t~

radio listening.

When school

children spend from 16 to 27 hours weekly devouring fascinating materials coming to them even from the very air,
is it not of gr8ve consequence to all to consider, at the
same time, that these very boys find girls spend an average
of only 25 hours per week in our schools?

CHAPTER VI

CONCLUSIONS AND

RECO~ThOCNDATIONS

Radio, amazing miracle that it is, is a moving force
in the life of America.

Economic, social, moral, educational

aspects of our workaday world --- radio affects them all.
It is an eighteen-hour mirror of America for 80,000,000
Americans.
School children of

Ter~e

Haute and Vigo County are

indeed not excepted in this group of 80,000,000 radio-minded
Americans.

They £2 live in radio homes.

When, for example,

96.8 per cent of the Terre Haute pupils can be reached at
any one time in their own homes by one medium --- RADIO
its terrific possibilities must be taken into account.
Radio listening is primarily a home activity.
this there is importance for at least two rea.sons.

In
First,

it is evident that our nation, as a whole, and our youth,
in particular, are finding new interest in the confines of
their own homes.

Here is a. medium the very nature of which

enables it to make an important social contribution to our.
pattern of family life.

Second, in this fact that the

school youth are home listeners is an ultimate solution
to the urgent problem of the low standard of listening
tastes.

If it is ever possible to have complete, intelli-

gent, parental gUidance, the rise in the level of listening
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tastes will bring about a resulting rise in program
dards within the industry itself.

stan~

Radio will assume the

place in our national culture its potentia.li ties rightly
warrant for it.
It is obvious, since such s. le.rge percentage of
Terre Haute and Vigo County school children choose the
ra,dio programs to which they listen, that this phase of
the question under consideration, radio listening habits,
is the all-important one.

Whatever the eXisting habits

may be, whatever the desired cha.nges may be, the starting
point for any active improvement is with the punils themselves.

This, it is true, places the problem squarely

before the teachers of America.

Just as they accept the

responsibility of gUiding the reading tastes of their
charges, so must they a.ssume responsibility of leading
school children to an ever higher level of listening habits.
While it is true that radio listening, to the greatest extent, is done in the home and it might therefore seem that
parents should, and could effectively perform this function,
!'

I

I
I
i

i

I

j

it will be remembered that the standard of listening tastes
of school children so nearly a.pproa.ches that of the a(1ul ts
ths,t one could hardly expect any grea.t strides in improved
listening tastes resulting from parental guida.nce.

School

iI·

'.,

teachers, are they prepared and capable of giving this in-

I

f·

telligent guidance?

Ie

rapidly expanding their progra.ms to include this necessa.ry

I

I

,'., I~

With teachers colleges and universities
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part of every teacher's training, it can be said that the
teacher has opportunities unlimited in preparing herself
to give to her pupils that which they so earnestly desire
and direly need --- guidance in radio listening.
Radio listening habits of Terre Haute and Vigo
County school children are poor.
guidence.

These youth do need

Comedy, plays, and dance music --- these are

the three favorite program types of the school youth surveyed in this study.

However, the importance in t.his situ-

ation is not in the fact that they do listen to programs
of these three types but in the fact, rather, that these
school children listen to so great an extent to these
radio broadcasts.

This is amazingly apparent in the case

of the first choices of favorite type programs of the Terre
Haute school youth.

Comedy, ple,ys, and dance music are the

types of ra,dio broadcasts heard 60 ••'38 per cent of the time.
On the other hand, news reports, classical music, religious
programs, and talks are heard by these same pupils only
9.82 per cent of the time.

It is evident, therefore, that

intelligent gUidance is the answer to this pressing problem.
There is also here a

~ondition

of importance to the educator.

Radio has long recognized its potentialities as an educational medium.

To fulfill its public service obligations

it has offered its facilities, te.chnical advice, and programming eXperience to progressive educe,tors.

Yet, edu-

cators who do not know radio have taken up this public
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servioe work from radio and have oalled it radio educa.tion.
What have they done with it?

In Indiana last year 51 per

cent of all educe.tional broadcasts presented over the radio
stations in the state were talks. l

These, even though the

radio talk is the least desired of all program types.

Until

educators take cogniza.nce of radio as an educational medium
having techniques of teaching peculiar to it alone, their
effectiveness in this very importa.nt field of radio education will be of little importance.

With improved radio

listening habits on one hand meeting intelligent program
planning and production on the other, radio will advance
to its rightful social, educational, and entertainment
position in our national culture.
Educe.tors, pe.rents, youth, broadcasters, business
men, sta.tesmen, government, church, home --- all are v1.ta,lly
affected by the utilization of America's foremost communicative medium, the communication that spans the world bringing all of its glory to even the humblest home.

In the

American home, where radio is king, here is the found8tion
for a new world order.

Education for democracy, service in

a democracy --- this is RADIO.

lClarence M. Morgan and Horace Capps, "A Survey of
Eduoational Broadoasting in Commeroial Radio Stations in
Indiana;" Teachers College Journal, Vol. 11, No.1, September,
1939, p.24.
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THE. RADIO' ROU~D-UP
Indiana State Teachers College is interested in finding out just exactly what radio programs bo¥s
and girls listen to. To do this requires your help. Please complete the following. blanks, but one
word of caution-DO NOT SIGN YOUR NAME.
Girl

.

Do you have a radio in your home?

.

Boy
1.

.

Age

2.

About how 111any hours per day do .you listen to a radio?

3.

Where do you generally heal' the radio? (Underline your answer.)
a. at home

b. at a neighbor's home

.

Grade

.

.

c. at a friend's home

4.

Do you, yourself, choose the programs you listen to?

5.

When you choose your own programs, what kinds .rlo you try to find?

Yes (

d. at a place of business
No

(Placl' the number one in the blank to the left of the type of program in the following list which
yOll like most. Place the number two in the blank to the left of the type of program yOll like
next best. Show in the same way with numbers the other types of programs which you like.)
1.
2.
3.
4.

plays
story hours
talks
dance music (such as WBOW's nightly
dance programs)
5. news reports (such as given by Lowell
Thomas) and WBOW's news periods
6. comedy programs (such as Jack Benny's
program)

6.

Name five of your favorite radio' stars.
a

b.

c

d.

.

~

7.

7. variety programs (such as Rudy Vallee's
Variety Hour)
8. religious programs (such as Rev. H. H.
Drake)
a. question-answer programs
10. classical music (such as NBC symphony)
11. hill-billy music
12. singing

When you listen to a radio program, do you usually (Check your answer.)

·
·
a. sit quietly and enjoy the program?
·
·
b. talk with others in the room?
·
·
c. play radio games?
(Please add any other activity not listed above.)

8.

d. enter radio contests?
e. sing, play, or dance with the music?
f. study?

Place a check mark after the name of the 1.'adio station to which you listen most often.
WBOW
WGN
WLS
WMAQ

(Terre Haute, Indiana)
(Chicago, Illinois)
(Chicago, Illinois)
(Chicago, Illinois)

WENR . . . .. (Chicago, Illinois)
WHAS
(Louisville, Kentucky)
WLW
(Cincinnati, Ohio)

If the station to which you listen most frequently is not listed above, please fill in it's call letters in the following space.
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8.

Please check (V) in the blanks on the left the programs in the following list to which you are ,a
regular listener.
1. Al Pierce's Gang
2. Alias Jimmy Valentine
3. Amos 'n Andy
4. Ben Bernie with Lew Lehr
5. Benny Goodman's Orchestra (Camel ,Cigarette Program)
6. Breakfast Club
7. Burns and Allen
8. Campana's First Nightcr
9. Campbell's Playhouse (Orson Wells. drama)
·
10. Chase .& Sanborn Hour (Don Ameche, Charlie McCarthy, Nelson Eddy, etc.)
·
11. Coast to Coast on a Bu,;
·
12. Death Valley Days
·
13. Dick Tracy
·
14. Don Winsolw of the Navy
·
15. Eddie Cantor's Camel Caravan
·
16. Fibber McGee & Company
·
17. Ford Sunday Evening' Hour
·
18. Gang Busters
·
19. Good News of 1939 (Maxwell House Coffee Hour with Baby Snooks)
·
20. Good Will Hour (With John J. Anthony)
·
21. Guy Lombardo's Lady Esther Serendae
·
22. Hollywood Playhouse (Drama with Tryone Power)
·
23. Hour of Charm (All girl orchestra and Dorothy Thompson)
·
24. Jack Armstrong
·
25. Jello Program (Jack Benny)
·
26. Jimmy Fiddler's Hollywood Gossip
·
27. Joe Penner
·
28. Jolly Joe's Pet Pals
·
29. Kaltemeyer's Kindergarten
·
30. Kay Kyser's Kollege of Musical Knowledge
·
31. Kraft Music Hall (Bing Crosby and Bob Burns)
·
32. Little Orphan Annie
·
33. Lone Rangel'
·
34. Lowell Thomas.
·
35. Lucky Strike Hit Parade
·
36. Lum & Abner
·
37. Lux Radio Theater
·
38. Magic Key of R.C.A.
·
39. Man on the Street (Holsum's program with Luke Walton)
·
40. March of Games
· .,
41. Musical Clock
·
42. National Barn Dance
·
43. One Man's Family
·
44. Quaker Party (Tommy Riggs and Betty Loti)
45. Reading the Comics
·
·
46. Rudy Vallee Variety Hour
·
47. Si and Ezra
·
48. Silver Theater
·
49. Tom Mix's Straight Shooters
·
50. Town Hall Tonight (Fred Allen)
·
51. Uncle Ezra
·
52. What's My Name (Philip Morris question and Answer program)
·
53. Walter Winchell
(Please list any other favorite prog,ram not listed here.)
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