


specific changes, but it is possible to see the present

picture clearly and to identify certain general trends.

This is the purpose of these final conclusions.

1. The basic curriculum of a school with an average

radio unit would include the following courses taught each

terms -

Radio Workshop

Program Production

Radio Announcin

Script Writing %Dramatic)
Radio Speech :
Radio News Writing

Continuity Writing.

Program Directing
Radio Acting

The following courses would be a part of this basic

curriculum, but would be taught once each year. These

courses includes

Radio Advertising
Station Management
Radio Music

. Radio Program Planning

- Radio in Education

Public Service

.~ Radio.Law

Radio Newscasﬁing

. Any expansion program in an average school would

inélude;instruétionain TV (television) and FM (frequency

mbdulation).;aOtherlcourses of a more specific mature would

be added to this basic curriculum to meet the objectives of
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the particular school. For example, religious broadcesting

would be taught at a church school.

| If instructors are not available in the fadio unit
to execute this progrem,‘it would seem feasible to enlist
the service of other departments to assist in the‘teaching
of coufees related to their field‘“’The Journalism
department could teach Radio Neﬁs Writing; the Commerce
department could teach Radio Advertising, and the Physical
Engineering department teach‘Redio Engineering,‘Electfonics,
Ultra High Frequency Techniques, Sound Engineering, or:

Transmitter Operation. An average radio unit should make

‘an effort to integrate the entire activities of the school

es a public relations medium. Musie, English, and Drama

should find a common outlet in the radio offerings.

L. One of the most 51gn1flcant concluqlohs from this
study had to do Wlth the characterlstlcs of the
1ﬂstructlonal staff. The administrator of an average'radio
unit ﬁeuld reduife fhat his instructional staff have at
least the master's degree and some commer01a1 radio |
experlence.' It must be kept in mind that this commer01al
experience is in addltlon to the college degree. It takes

more than commere1al~exper1ence to qualify as an instructor.

‘With 50.34 per cent of the schools requiring some




commercial radio experience 1t seems aévisable that an
in—sefvice‘training program be'brought about through the
cooperation of commercial stations and the colleges. This
experience coﬁld be aqquired by the individual working af

a commercial radio station in his spare time, but it seems
that the training would be mich more profitable is
supervised and taken along with regular college radio
classes. This plan should not be difflcult to work out
Since 66.10 per cent‘éf the schools investigated used thg
facilities of a commercial AM {amplitudé modulation) outlet,
and 32.20 per cent used a commercial FM (frequency |
modulation) outlet. There is need for further study and
plaﬁning-in working out such a program as set forth by this

conclusione.

B Télevision would find its place in the o
insﬁfuction and\programming of’aﬁ average schqol., The data
imdiéates definite trends in thisvdirection.andkwiSe plan~
ning Wbuld‘make‘room‘for it.  The first step Wbuld'bé to
kaddvtelevision,té the}curriculdm‘as a general,qourse.
‘Having had this. general background, then work of a more

specific nature could be offered.

Television opens the door to even greater integration

of all subject matter fields than Al (amplitude modulation)




or FM (frequency modulation). The need for make-up oalls: |
for cooperation with the Drams department}ycostuming makes
use of the Home Economics department; appropriate scene
background utilizes the knowledge of History and Art;
lighting, photography, and other aspects of engineeping
calls for even greater utilization of the Engineering
department. If television is to find its place in the
colleges and universities of the United States, it can not
exist as a separate entity becduse of its increased costs
over AM (amplitude modulation) or FM (freduency modulation)
broadcasting. However, when this burden 1s shared by allb-
departments, television will progress in colleges even as

radio has advanced by colleges and universities.

It is well to note that colleges and universities
realize thelr responsibility to television as indicated by
the;o? 29 per cent of the schools that are teaching
television now, and 61.01 per cent who plan to give
instruection in television in the next four years. From the
data réviewed, it seems evident that in the near future the
average!radio uﬁitiwill have television ae a part of tbe

regular~curriculum;“

4. The great respons1b111ty placed upon a student

1n actual broadcastlng haS caused many admlnlstrators to
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feel that students should not be permitted to enrollrfor ) |
radio classes until they have reached the senior year of
college. However, from the data presented it seems that
this, at the present time, is an unwarranted conclusionl
since 65.86 per cent of the schools studied permitted
enrollment in elther the freshﬁan.or sophomore year, with
the greater per cent (48.79) permitting freshman enrollment.
This ehange could co;relate very highly with the increase

of radio in high schools, but further study is needed along

this line.

5. Many college administrators at one time or
another are selzed Wlth the idea of hav1ng theilr own college
radio station. Unacquainted with the expense, time, and
technlcalities involved, they are only zble to see the
prestige that a school owned radio outlet would bring to the
college., If the college budget allows, and personnel are
avallable, 1t would be desirable to heve a college owned
statlon, nevertheless, the data found in thls study shows
that 1t is more profltable and practicable for an average

school to use a commer01al outlet than to construct and

- Ooperate 1ts own outlet. OF the schools studied, 66.10 per
" cent used z commercial AM (amplitude modulation) as ite

| oﬁtlet,\and 32.20 per cent used the facilities of a

commercial FM (frequency modulation).
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The radio unit of a school should not considér‘itself
in competition with the commercial radio unit, but as a
cooperative force working for the betterment of the entire
community. Each has something to offer the other, and both
have something to offer to the community. It is only
through close cooperation of the staffs of the radio unit
and the commercial outlet that a commnity enrichment

program can best be carried out.
ITT. RECOMMENDATIONS

It is recommended}thaﬁJiqjthgrﬁgﬁgqy'be made to |
determine the-effectivené&é ?f ahﬁiéféé%ﬁigglfraining
program.to assist studenté ﬁéﬁofiﬁéliﬁ fhé field of radio
to gain some commercial radio experience. It is also
recommended that further study be made to determine at .
what level in the college program a student can best begin
hiS~TadiO'W0rk.\ The concluding recommendatioﬁ is that a
survey:of'this type should be made every five or ten years
to enable college radio units to keep abreast of radié's

phenomenal growth.
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© DR, CLARENCE M. MORGAN, DIRECTOR

Ip(liana State Tcacllers‘ Co]legc
’ Terre Haute,j In(lidna

RADIO DIVISION - January 27, 1949 "
; OUTLET WBOW

“ "The Hoosier Schoolmaster of the Air’* NBC AFFILIA;I‘E

"'MISS RUTH L. BUTTS, ASSISTANT

Head of Radio Depaftment
American University
United States

Dear Sir:

I want to “berrowﬂ_about ten minutes of your time.

Indiana State Teachers College, looking toward a possible
reorganization of its radio efferings, is meking a brief.
survey of radio departments. The info:mation you can
supply on the accoﬁpanying form will greatly expedite our
proposed planning. Your department is being contacted
. because it was listed by Dr. Franklin Dunham in the
bulletln Higher Education as one of the piloneer radio

departments in the United States. ‘ |

Pleése'complete the enclosed form and return it in the
accompanying self-addressed stamped envelope. Your .

assistance will be sincerely appreciated.

Respectfully,

Clarence M. Morgan
Director of Radio

-
"
-

CM:GW
Enclosures (2)

MEMBER: ‘National Aesociation’ of Educational Broadcasters; Association for BEducation Ly Raaio.




INDIANA STATE TEACHERS COLLEGE
RADIO DIVISION

SURVEY OF RADIO DEPARTMENTS

I COURSES OFFERED

Directions: In the following list of radio courses, please check those offered by your department.

Once  Each Occa- Once Each Occa-

eachyr. Term  sionally eachyr. Term sionally

........................ History of Radio sietinsy e | besses JIRAADIIC SEIVICE
........................ Radio Acting commesia - emdueine cmienst ‘Regho-and Society
........................ Radio Speech weeeeeee  ceeeeew -------. Radio Appreciation
........................ Radio Program Planning samuenen | dsaeiets | Caxemeesss RBAIONIN: EAUCBTION
........................ Radio Announcing sarenin, | sessesnn seseins - PTOGram-Citilization
........................ Program Production ceavins’ weseasswsmsse . FNA-Programming
........................ Program Directing veemeiee emeeeees eeeeeeee Television
........................ Script Writing (Dramatic) sesecece weeesees -eeemen. lelevision Engineering
........................ Radio News Writing veeeeeer  weeeeeee wwewewe. Radio Engineering
........................ Radio Newscasting veseeeee wemeeeee ceeeeeee Sound Engineering
........................ Radio Music sesete | abeliis - amsiais | EIBCETONICS
........................ Station Management e | Beettea ey hansmitter Operation
........................ Radio Advertising donemnen - macimene. rasiewmest o diERAL High. Frequency
........................ Continuity Writing Techniques
........................ Radio Law rissmana | ereiiner | eadalesidle RAGHO: WV.OYKSHOD

Courses offered by your school, not listed above:

Il STAFF
How is your radio unit classified? Department.......................c.............. IDIVIBION. .- sl it B
How many in your instructional staff? Full Time.... ... Part e ... o s st
For employment on your instructional staff, do you require: baccalaureate................ s maskers ol :
OCTS. . e ored HEGIRe. ... i s ?

Do you require commercial experience for instructional staff? Yes........ccco............. T SR S R
When employing staff members, do you find qualified personnel available? Yes................ o, 1 S
Does your expansion program for the next four years anticipate instruction in:

TV (televigionl - - T e

FAOG TRaesimile ~ = voh i

FM (frequency modulation) .............._.
Do you have a placement’s service? Yes................... No e LR

[1l ENROLLMENT
Approximate radio enrollment by classes: Freshman................. Sophomore.................. ORI i
ST o S Graduate......cccocceeeeee.
Do you offer a degree? Yes............... o . .
BT T S T o A T e 2 e R O S R SN T o S et M L P R el S
IV  BROADCAST
Do you broadcast? Yes......ccccooeeeees 7 o Rl
If you broadcast, please check type of outlet:
Commercial AM.................. School owned AM..................
Commercial FM................ School owned FM..................
Qther. <. RSt

Hours of broadcasting per week:.......cccccooooon. Number of programs per week:.........cooveroocceiiinnnee.
Sehipoloa -8 IRt SN e s L e e ST 2 e A ARG SNl Sl AN ey 4




